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Varteks d.d. with profit of HRK 2.4 million in 2008

Varaždin, April 3, 2009 - Varteks d.d., Croatia's leading fashion company, realized a profit of HRK 2.4 million in 2008, which is HRK 1.5 million less than in 2007, when a profit of HRK 3.9 million had been realized. 

Overall revenues amounted to HRK 481.8 million in 2008, which is 8.9% or HRK 39.3 million more than in the same time period in 2007. 

In 2008, Varteks d.d. realized growth in all key business segments.

The overall turnover realized in its own retail segment in 2008 amounted to HRK 225.9 million, which is 2.5% or HRK 5.5 million more than the turnover realized in 2007. 

In the B2B sector, revenues of HRK 15.6 million were realized in 2008, which is an increase of HRK 8.7 million or 127.2% more than in 2007. Considering the realized growth rate, B2B is the fastest growing business segment in Varteks and has potential for further growth. 

On foreign markets, Varteks d.d. realized sales of HRK 184.7 million in 2008, which is 1.6% more than in 2007. The majority of exports continue to go to European Union member states. The biggest export was realized in Italy, to where Varteks products worth HRK 43.3 million were exported, i.e. an increase of 12.1%. The biggest growth in export, i.e. 38.7%, was realized with Sweden. 

Varteks is introducing anti-crisis measures in 2009 and is starting a thorough reorganization with the aim to generate higher savings, create organizational prerequisites for faster growth and the development of brands, to gain larger market stakes in all aspects of sales, optimization and in speeding up business processes, which will create the prerequisites to increase the company’s operational efficiency. Varteks’s move to its new location and the complete implementation of the Strategy for Croatia’s Textile Industry that was adopted at the end of 2007 are key for the continuation and realization of the targeted dynamic and business goals. The full implementation of this strategy is important not only for Varteks but the overall textile industry. 

CEO Zoran Košćec said the following about the company’s plans for the continuation of business in 2009:

“Regardless of the crisis, we cannot postpone the planned development projects as this is the only way to get through the crisis. One such project is the opening of Varteks’s first T.Lord showroom for custom-made tailoring, which began operating at Zagreb’s Radićeva ulica in mid-March 2009. We furthermore plan to introduce new manners of cooperation with strategic partners within our retail network and, apart from this, there is also the relocation project which remains strategically exceptionally important to Varteks despite the more difficult circumstances. 

