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Varteks publishes business results for first quarter of 2010 

Varaždin, May 18, 2010 – In the first quarter of this year Varteks d.d. operated with a loss of HRK 18.6 million, which was caused by the continuation of negative trends in Croatia’s economy, which faced the real consequences of the crisis significantly later than the economies in the European Union.

The negative business result is the consequence of a drop in spending, lower revenues and higher illiquidity, which were also caused by the introduction of the crisis tax and a higher value-added tax rate in 2009. 

In the first three months of this year, Varteks realized total revenues of HRK 71.8 million, which is 24% less in relation to the revenues realized in the same time period last year, while total expenditures amounted to HRK 90.4 million. On the foreign market exports worth HRK 29.1 million were realized, while the majority of exports continues to go to countries in the European Union. 

Varteks continues to direct all of its activities towards the stabilization of the system and the liquid position, and in accordance with the planned increase of existing agreements, towards gradual revenue growth in the second half of the year, in accordance with the market conditions and economic crisis in which it does business. The reorganization of the system and the implementation of crisis measures will continue in 2010, as well as the implementation of the Integral Business and Financial Restructuring Plan. The plan includes the closing of unprofitable parts of the system, further cuts in most operating costs, the creation of prerequisites to halt the drop in revenues in the second half of the year through the reorganization of the retail segment and the assortment offer on the domestic market, as well as development activities on markets in countries in the region. 

In accordance with the Integral Plan, the brand strategy will be based on the development and strengthening of the Company’s own brands, but also on the selection and standardization of commercial brands in its sales portfolio. At the same time, the aim is to additionally strengthen the position in the corporate clothing segment through changes in the sales unit concept, but also through the Levi's®  streetwear sales program not only in Croatia, but also through the continued strengthening of the position in the region. Apart from above-mentioned programs, Varteks’s development project also includes the strengthening of the B2B program, which focuses on corporate agreements, but also the development of assortments specialized for the needs of public procurement, as well as export projects.

This program was supported at the end of 2009 by all business banks that follow Varteks. 
Through the implementation of these measures preconditions to survive the crisis are created, while the basis for the growth of key business indicators and a profitable business in the future is secured through development projects.

